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HOW TO SET UP
GOOGLE

ANALYTICS



Introduction

Setting up Google Analytics on a new website or adding it to new

pages on your site can be difficult if you are not sure where to begin,

let alone how to set up an account. Within this guide, we will go

through a step by step guide on How to install Google Analytics on

your site. This will allow you to run analytical and statistical reports to

pull apart the traffic, goals, acquisition, behaviour, and conversions. 

Let's take you through the process of setting up your very own google

analytics account. Firstly,  you must visit the home page of the

Google Analytics site ( https://analytics.google.com). If you already

have an existing login, then you do not need to create a new account.

Once logged in, Google will present a screen to begin setting up

your new Analytics account.



3 STEPS TO FOLLOW

WHEN SETTING UP

GOOGLE ANALYTICS

1
Sign Up For Google

Analytics

2 Add Tracking Code

3
Understand Your

Audience



When setting up your account, the account name should be the brand

name of the business that you are working with; this is because there

are multiple properties for various websites that are part of your brand

which can be included within this section.

 

While signing up for a new account, you will be asked a series of

questions including what is the URL of the specific site that you are

looking to add the analytics package to. 

 

As a note here, ensure to add the correct URL with either the HTTP:// or

HTTPS:// before the www. This is done by selecting the drop-down for

the security matter on the left-hand side.

 

You can use the industry Category drop down to specify if your site is

within a certain niche. This will allow you in the future to have

benchmarking reports against other sites within the same industry as

yourself.



Finally, here we need to note the correct time zone at the bottom of the

sign-up process. This is critical moving forward as you need to be able to

analyze and optimize through time data.

 

Once the account has been set up, you will then need to add the tracking

code to the website. You will find the code by searching the ‘Admin

Function’ which is at the bottom of the left side of your screen. Then

within the new screen, you will see the second column names ‘Property’,

and then within this column, a drop-down menu named ‘Tracking Info.’ If

you drop this menu down to see the full volume of options that can be

made, you should then make the selection of ‘Tracking Code’. 

 

Now you have the tracking code, you will install this onto the backend of

your website. Once the tracking code has been coded into the backend

of your website, you will want to ensure that everything is tested to

ensure that Google Analytics is working correctly and has been correctly

installed. You will need to test the goals and the website tracking to make

sure everything is syncing through. 



HOW TO TEST YOUR

GOOGLE ANALYTICS

STEP 1

Add the tracking code to your

website.

STEP 2

Open a new browser and open

up your website

STEP 3

Whilst you're on the website, flick back

to the account and when the set up is

successful, it should show 1 active user

(this is you).

To be able to check this, you will need to visit your website on a different

browser and sit on the home page for a couple of minutes. Check back

into the Google Analytics platform (while still on the site) and visit the

Real-Time section. If the setup was a success and the code was

implemented correctly, you will see yourself within the Right Now section.



If all seems to be set up and correct, then you can start driving traffic

to the website and recording the success or failure of this.

 

By Default, the analytical platform will only track how many people

are visiting your site, how long they are there and what they are

doing? Though Google does not know what your business goals are,

so these need to be set up separately.

 

Please find below a snippet of the information that Google Analytics

pulls through from your website. This platform is truly the key to your

digital marketing success, you can understand where all of your traffic

is coming from and the success of the digital marketing you are

investing into. 

 

Number of users, (old and new), 

Sessions (how many times people are visiting your website),

Bounce rate (the percentage of people who are landing on your

website and clicking off straight away because you are not

relevant to the search).  

E-commerce Conversion Rate (how many complete sales) 

Transactions and Revenue

This is an example of the channel grouping, showing you exactly

where the traffic on your website is coming from.
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